
ACTUALLY, WE'RE THE BEST DEAL IN TOWN!
College is expensive enough. Why throw away money on rent when 
you can make a great investment at Waterwood? Reserve your 
residence NOW for next semester. Don't wait for prices to go up!

Now complete and ready for viewing:
3 Bdrm - 3 Bath units from $120,990 / 4 Bdrm - 4 Bath units from $133,990

Just look at Waterwood’s exciting 
array of amenities:

Only 2 miles from A&M campus 
Picturesque setting next to Central Park 
Prestigious and secure gated entry 
Heavily landscaped and naturally treed 
Pool, hot tub and sport court 
Covered parking

Check out our great floorplans with 
low maintenance brick exteriors

♦ True townhome-style living - no
neighbors above or below

♦ Insulated double wall between units
♦ 9' Ceilings throughout
♦ Privacy fenced rear yard

PRE-GRAND OPENING SPECIALS
♦ FREE ceramic tile in kitchen, dining, 

entry and baths
♦ FREE refrigerator, washer & dryer

CALL OR COME BY TODAY! 
(979) 69S-7744

Friday, October 10, 2003

AGGIELIFE 

THE BATTALION

Pay version of Napster debut;
By Alex Veiga

THE ASSOCIATED PRESS

LOS ANGELES — Nearly a year after the Napster brand was 
rescued from the ashes of the ruined tile-swapping service, 
revamped online music store bearing the familiar name 
Thursday in limited release.

A test version of Napster 2.0 launched with more than a 
lion songs from all the major music labels and with individual 
and album downloads as well as a subscription service.

Santa Clara, Calif.-based Roxio Inc., which owns the Na 
name, shelved its former online music service, PresspIay, and: 
ing moving subscribers to Napster.

Napster 2.0 users will see prices in line with what other services 
charge, which is about $ 1 per song and about $ 10 for full albumsor 
monthly subscription.

The service allows users to copy, or “burn,” single songs 
CDs an unlimited number of times, but, like other services, users 
can’t burn more than five CDs with the same playlist.

“Our company’s passion for what we’re doing will really 
by consumers and 1 think it’s also very consistent with the original 
vision for Napster,” said Chris Gorog, Roxio’s chairman and chief 
executive.

The music industry has seen CD sales plummet over the last three 
years as illegal music file-sharing exploded, beginning with theorig 
inal Napster, which established a peer-to-peer network for users 
swap music without paying copyright holders. That service was 
forced to shut down in 2001 after a protracted legal battle with 
recording companies.

Roxio is betting the Napster brand will help set its new service 
apart from a bevy of other digital music retailers that have launched 
since April, when Apple Computer Inc. introduced its iTunesMusic 
Store.

File-sharing over the most popular peer-to-peer networks has 
declined in recent weeks, coinciding with a lawsuit campaign 
against downloaders by the recording industry.

Traffic on Kazaa’s network, the most popular, dropped 41 perceni 
between the last week of June and mid-September, according to 
Nielsen NetRatings, which monitors Internet usage.
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Continued

VICTOR'S
Quality Mens & Ladies Boot & Shoe Repair

ATTENTION JUNIORS AND SOPHOMORES
Order Boots Now 

For Delivery in 3 to 4 months 
36oi Texas Ave. * www.seniorboot.com

1 mile north of campus
Serving Aggie's Since 1966 Q /I /111 /I
Hours Mon.-Fri. 8-6 Sat. 9-3 040“4 I H
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SENIORS.
We want vour portrait for the Aggieland Yearbook.

Graduation portraits for the 2004 Aggieland Yearbook will be taken 
Monday, Oct. 13, through Friday Oct. 24, 2003, in Floom 027 of the 
Memorial Student Center. Flours are 9 a.m. to 5 p.m. each day, except 
Thursday, Oct. 16, which will be 10 a.m. to 8 p.m. There is no sitting fee 
required to photographed for the yearbook. To insure being pho­
tographed you should make an appointment by calling Thornton Studio 
at 1-800-883-9449 or seeing the photographer beginning Monday, Oct.

13. Senior attire: For the yearbook pose, women should wear a favorite 
top or dress; men should wear a suit or sports jacket and tie. 
Graduating members of the Corps of Cadets should wear their 
Midnights. A Texas A&M graduation cap & gown will be provided by 
the photographer.
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