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Fox lands TV 
baseball deal
Execs pay $2.5 billion for rights
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NEW YORK (AP) — Get ready 
to call Fox “The Baseball Channel.”

Fox wrestled exclusive TV rights 
to major league baseball’s postsea
son and All-Star game from 2001- 
2006 as part of a package worth 
about $2.5 billion.

The‘network will also retain its 
regular-season game of the week.

“We at major league baseball 
could not be happier with the result,” 
baseball commissioner Bud Selig 
said Wednesday. "They have been a 
good partner and an innovative pro
ducer of our games.”

With the new Fox contract aver
aging about $417 million, and the re
mainder of ESPN's regular-season 
contract averaging $152 million, the 
two deals give baseball an average of 
about $570 million per season, or $ 19 
million for each of the 30 teams.

The $570 million represents an in
crease of 50 percent from the $380 
million baseball averaged the past five 
years from its 
contracts with 
ESPN and its 
five-year deals 
with Fox and 
NBC, which ex
pire after the 
World Series.

Baseball 
originally hoped 
to capitalize on 
the recent trend 
of escalating 
sports rights fees 
by tripling its 
TV contracts.

NBC and 
ESPN, which 
like ABC is 
owned by Walt
Disney Co., de- ____________
clined to match
Fox’s offer for their postseason 
packages by Tuesday’s deadline. 
NBC, which will lose baseball for 
the second time in 12 years, broad
cast the sport from 1947 through 
1989, often as baseball’s sole na
tional network, then renewed the re
lationship in 1994.

ESPN, has broadcast baseball 
since 1990, began an $800 million, 
six-year regular season contract this 
season, with about $40 million at
tributed to this year.

Gaining the relative ratings boost 
from the league championship series 
and World Series meant more to Fox 
than the other broadcast networks.

Fox had the biggest prime-time 
ratings decline of the four major net
works during the 1999-2000 season. 
Its average prime-time audience of 
8.97 million was down 17 percent 
from the year before, according to 
Nielsen Media Research.

“With the postseason year in, year 
out, it’s going to be a huge advantage 
for the entertainment people,” said 
Fox Sports Television Group chair
man David Hill.

“The World Series is the No. 2 
championship event in sports in
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terms of promotion. You couldn’t 
want a better promotional platform 
for your entertainment programs.”

The last time one broadcast net
work owned the full baseball pack
age was 1990-93, when CBS lost 
hundreds of millions of dollars in a 
$ 1.057 billion deal, partly because of 
a steep decline in ratings and partly 
because of a national recession.

“That was in a galaxy a long, long 
while ago,” Hill said.

Under the expiring arrangement. 
Fox and NBC split the league cham
pionships and alternated televising 
the All-Star game and World Series. 
Now Fox will have the TV rights to 
all of those events for six seasons, in 
addition to its regular-season rights.

That means Fox will not have to 
worry about another network under- 
pricing it on selling commercials. “We 
will be able to maximize advertising 
rates,” Hill said.

Of now having a single broadcast 
network partner, 
Selig said, "It’s a 
great thing, sta
bility. I really be
lieve that having 
one partner over 
the next six years 
brings stability 
and a certain 
cross-promotion 
that I think will 
be very, very ef
fective.

“The more 
we talked about 
it the more we 
were convinced 
having one part
ner was in our 
best interest.”

The extra 
load of first- 

round playoff games could be eased 
by shifting some to cable channel Fox 
Sports Net.

In June, Fox rejected baseball’s 
demand that the network increase its 
yearly payments from $120 million 
to $360 million, while NBC declined 
to up its payments from $80 million 
to $240 million.

Those decisions allowed baseball 
to try to sell its rights on the open 
market. CBS and ABC weren't inter
ested in buying the rights at the prices 
baseball was offering.

The pattern of rising rights fees 
began in 1997 when the NBA 
agreed to four-year deals with NBC 
($1.75 billion) and Turner Broad
casting ($890 million) for $2.64 bil
lion — more than double the 
league’s previous deals.

In 1998, the NFL doubled its take 
by agreeing to contracts with CBS, 
Fox and Disney totaling $ 17.6 billion 
over eight years.

In November, Fox joined with 
NBC and TBS to win the bidding for 
NASCAR’s TV rights. That deal is 
worth about $400 million a year, 
roughly four times what NASCAR 
made under its previous package.
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Meet with representatives of over 80 prestigious graduate and professional 
schools from around the country and learn about outstanding graduate and 
professional school programs.
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Exact same contact lenses, delivered to your dorm,
for less than you’re paying now.

ORDER OVER THE PHONE

We will walk you through it:

ORDER ON THE INTERNET

6b Free shipping on web orders:
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CELTIC CROSSES • TRAPP CANDLES 
INDIAN SPREADS • CHIMES 6 GONGS 

ICONS • GREAT JEWELRY 
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1

NOW HIRING

A R
The Best Seat In Town

HOLLYWOOD USA

KTSR Late Shows Thu, Fri, Sat: All shows after 11 pm only !4.50

STEREO SURROUND SOUND IN ALL AUDITORIUMS
ALMOST FAMOUS (R)- 11:30 2:00 4:45 7:35 10:30

1:15 4:05 7:05 9:50 12:40 
URBAN LEGENDS: FINAL CUT (R)-

12:05 2:25 4:55 7:25 9:55 1225 
12:40 3:05 5:30 8:05 10:35 1:00 

BAIT (R)* 1:40 4:25 7:25 10:05 12:35

BRING IT ON (PG13) 12:25 2:55 5:25 8:00 10:30

COYOTE UGLY (PG 13) 11:50 2:15 4:45 7:20 9:45 12:15

INDIANA JONES & THE LAST CRUSADE (PG13) 12:15

INDIANA JONES & THE TEMPLE OF DOOM (PG13) 12:25

NURSE BETTY (R) 11:40 2:05 4:40 7:30 10:10 12:45

RAIDERS OF THE LOST ARK (PG13) 12:35

SAVING GRACE (R) 11:40 1:55 7:15

SCARY MOVIE (R) 12:45 3:00 5:20 7:55 10:15

SPACE COWBOYS (PG13) 1:25 4:10 7:10 9:55 12:45

THE CELL (R) 11:35 2:00 4:30 7:20 9:50 12:20

THE ORIGINAL KINGS OF COMEDY (R)
1:30 4:20 7:40 10:25 

THE REPLACEMENTS (PG13) 11:45 2:20 5:05 7:45 10:20 12:50 

THE WATCHER (R) 12:20 2:45 5:15 7:50 10:25 12:55
THE WAY OF THE GUN (R) 4:25 9:30

WHAT LIES BENEATH (PG13) 1:00 4:00 7:00 10:00

4-DAY ADVANCE TICKET SAIES * NO PASSES-NO SUPEBSAVERS
cinemark.com

Rouble toothpicks
posters • unique aggie t-shirts • framed art • texas a&m caps and visors

POST OAK MALL 764-44'your source for Aggie fashions that won’t


