
tualion AGGIELIFE Page 5 1 October 14. 1999

t
M

(CEY ___
pnuedfrom Page 3

In the movie, the garage is 
Lester’s personal space. Did you 
have a choice in the kind of props 
used in there?

lam and I started talking about the garage 
] of becoming Lester’s sanctuary. It clearly 
I been taken over by just storage, you know. 
Ist its whatever a garage might have been in 
[life earlier. We decided to go back and find 
tie things Lester would have had if he were 

jin college. That sort of became his place.
(eft the cold and rather stark home inside 
t house and slowly moved his life out into 

[garage. One of my favorite images is that 
jcar sitting in the driveway. He’s just shak- 
|it up.

What’s your stage background? 
What was it like having somebody 
like Sam directing this rilm?

|’ve been incredibly fortunate with first- 
or second-time directors. I like it a lot 

[ause there’s no pattern to their way of 
}king. They really are open to almost 
thing. So you find that they are willing to 
imore chances.

id lie kept us informed. He would always 
' us storyboards and how he wanted a 

ne to be framed — what he wanted it to 
dike, how he wanted us to look in the 
ne. So 1 knew all that going in, but I could 
'never known going in that his use of im- 

s, his use of music, his feeling and mood 
^matically was startling.

I love the narration in the movie. 
Was it scripted?

I of the narration was there [in the script]. 
i and 1, one day, needed a guide track to
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Late Shows now 
on Thursday 

Nights 
only $4.00

i N E m A R K.

n Town

HOLLYWOOD USA &
tiflgouttla

SHOWS BEFORE 6:00PM AND AFTER 11:00 PM *4.00 
TER 6:00PM ADULTS >6.00 CHILDREN/SENIORS *4.00Child said 

he is msl

UT0R)

! 1E0 SURROUND SOUND IN ALL AUDITORIUMS
KTSR LATE SHOWS!!!!! Friday, Saturday, 

and NOW ON THURSDAY NIGHTS!
All Shows after 11pm are only *4.00

IERICAN BEAUTY *(R) 
14:15 7:20 10:05 12:45

THREE KINGS* (R)
1:10 3:55 7:00 9:35 12:15

11:50 2:25 4:55 8:00 10:35

YSTERY, ALASKA* (R)
30 4:30 7:30 10:10 12:50

DRIVE ME CRAZY* (PG13) 
12:25 2:50 5:20 7:55 10:30 12:50

UlO IN GROUCHLAND* (G)
12:45 2:40 4:50 7:35

DOUBLE JEOPARDY <R)
1:05 3:50 7:10 9:45 12:20
12.05 2:35 5 05 7:50 10:35

•BLUE STREAK (PG13)
D 230 5:00 7:45 10:20 12 40 

200 7:15

FOR LOVE OF THE GAME (PGi3» 
12:15 3:25 6:45 9:40 12:35

AK0B THE LIAR (PG13)
925

RANDOM HEARTS* (R)
1:00 4:00 7:00 10.00 12:55

RUNAWAY BRIDE (PG) 
4:10 7:05 9:50 12:25

STIGMATA* <R)
11:55 220 4:45 7:25 9:55 12:30

ATTENTION: 
kss of 2000

Don’t be left out of the 2000 
Aggieland! Get your FREE 
Senior picture taken at AR 

ar^' Photography. Extended sit­
tings are also available for $10. 
Visit 1410 Texas Ave. South or 
call 693-8183. Open 9-12 and 
1:30-5 M-E

give the editors and we went up to a small 
room with a recorder, like these little ones, and 
we recorded all of Lester’s voice-overs. And I 
never redid it. There was something about not 
knowing what those images would be that that 
dialogue went well with.

"One of my favorite images 
is that red car sitting in 
the driveway. He's just 
shaking it up”

— Kevin Spacey 
on his character in American Beauty

wasn’t the campaign, but what happened was, 
they kept screening the movie and finally the 
DreamWorks marketing people said “What 
does that say behind his desk?” So they saved 
themselves hundreds of thousands of dollars in 
marketing meetings to find a concept because 
it actually turns out to be pretty accurate.

a What would you say to those 
who get upset about an older 
man who is having a relationship 
with a teenager?

a Your movie shatters the vision of 
a utopian suburbia. If you had a 
message you’d like the audience 
to take away from this, what 
would it be?

Let me play devil’s advocate with the 
premise of your question because I don’t 
think it reveals anything specifically about 
suburbia any more than it reveals anything 
about urban life. I think where this film 
takes place, the fact that these two very spe­
cific families are examined, in no way shape 
or form means that we’re trying to say this 
is what life is like in suburbia. I think this is 
what life is like for a lot of people..

a Tell us about the catchline, “Look 
Closer.”

We actually give our production designer 
the credit for that. She cut that out of a fashion 
magazine. She was going through a fashion 
magazine deciding what should go on certain 
walls and she decided “look closer” should be 
on my bulletin board at the office. And that

I think that anybody that feels uneasy about 
it, it’s uneasiness about the subject, not uneasi­
ness with the actual relationship because there 
isn’t one. There’s a fantasy life that Lester has. 
There is no relationship until the very end of 
the film, where he makes the right decision. 
Keep it in the context of the film. Those two 
people, what they learn from each other, 1 
think is breathtaking.

a The movie is about finding
beauty. What things do you find 
beauty in?

Sometimes the things that are presented as 
beautiful or the things that we think are beauti­
ful sometimes makes us miss the things that 
are really truly beautiful, but appear mundane.
I think that’s true with people, too.

a You’ve got the Hollywood star of 
fame. What is involved with that?

It started with a fan club. They recommend­
ed to the Hollywood Chamber of Commerce 
that they consider me for that. I didn’t think 
anything happened like that until you were 
much older ... there’s a certain part of that stuff 
that’s a little Hollywood cheesy, but what actu­
ally made the day amazing is it actually be­
came a pretty personal thing. 1 think it meant 
even more to all the people that have been 
working with me than it did for me. But I un­
derstand already that there’s gum on it.
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Post Oak Mall

Featuring

Reed Boyd
Tuesday - Saturday • 9pm • No Cover I

For reservations call: 693-6429 -*7^5^ Lunch • Dinner • Spirits • Daily! 5K*
Graduating Seniors

Texas A&M
Graduation Announcements

• We accept orders until November 30th

• Aggieland Printing can get you ready to 
mail announcements in one week

• We have our own unique design 
Licensed by A&M Don't miss it - see them 
on the web www.aggielandprinting.com

We sell
• Graduation Announcements • Graduation Remembrance Displays
• Thank You Notes • Personalized Graduate Notepads

Order & pay online: www.aggielandprinting.com 

Aggieland Printing • 1801 Holleman • College Station 
693-8621 M-F 8:30-5:30

Have you turned your prison-like dorm room into a shrine to sports? Has anyone ever eaten it attempting a skateboard trick named after 
you? Is your school mascot or your favorite player's number one of your 18 tatoos? Whatever it is, if it combines your personality and 
style with sports, we want to know about it. And you'll want to tell us about it if you're into free stuff. All you have to do to get in the 
game is e-mail us a photograph that shows off your individual sports style. Every day four people have a shot at winning a Nike bike 
messenger bag. If you've got one of the top five images of the week you'll win a Nike Triax 300 watch. And if you really kick butt, you 
could win a custom sports trip for two, to any event, any place. For more details and official contest rules, log on to nike.com/famel 5.

http://www.aggielandprinting.com
http://www.aggielandprinting.com

