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“We want everyone to be a part 
of the class of 2000,” Soergel said.

Mike Lemonds, Texas A&M 
Class of 2000 president and a fresh
man political science major, said 
the company's main motivation is 
making money.

“[They are saying,] ‘We want 
everyone to pay us for the Class 
of 2000,”’ Lemonds said. “It’s 
that simple.”

Buffy Robinson, licensing direc
tor at Brazos Sportswear, said they 
will have to pay Class of 2000 Inc. to 
sell products with “Class of 2000” 
on it in retail stores.

“If our customers want it, 
then we’ll get the license,” 
Robinson said.

Some schools around the coun
try are planning on contending the 
trademark, she said.

Sanders Letbetter, the director 
of collegiate licensing at A&M, said 
his office will have to warn apparel 
companies of a possible infringe
ment of the trademark.

“If we know someone claims the 
‘Class of 2000’ trademark, then 
we’ll have to tell them they will

need the approval of Class of 2000 
Inc. [to use it],” he said.

Lemonds said the trademark 
will not affect the A&M Class 
Council because they only sell 
products on a campus level. 
However, Lemonds disagrees with 
the morality of the trademark.

“I think it’s morally wrong,” 
Lemonds said. “It seems like 
they’re cornering the market.”

Letbetter said “Class of 2000” 
is a hot mark and is useful only 
for a few years. He said the 
dilemma is in where to draw the 
line between a phrase that is not 
copyrightable and one that is a 
brand name.

“Hundreds of lawyers are mak
ing big bucks out of this,” he said.

Letbetter said there are ways 
around the trademark so that com
panies can sell class apparel.

“A creative student with a cre
ative artist could come up with a 
way to achieve what they want to 
say without infringing (on the 
trademark),” Letbetter said.

Soergel said Class of 2000 Inc. 
will make high-quality products 
and a percentage of their profits 
will go to charity.

“We think students are going to 
love our stuff,” he said.
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Ramsey said this activity 
showed how people fail to see the 
importance in individual parts of a 
larger concept.

“When you get confused and 
do not understand you slow 
down and make the picture 
bigger,” she said.

Ramsey said today’s society has

become more tolerant of other cul
tures and people want change.

“Right now, I see a window of 
opportunity but I do not know how 
long it will be around,” she said. “So 
we need to jump through it before 
it leaves.”

Jones said the seminar was suc
cessful and is looking to host more 
in the future.

“We started with a stiff profes
sional look and ended with 
laughter and smiles,” he said.
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Shades of Spring | **'ta Paschall waters the flower bed in front of the Academic Building Tuesday morning.
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David White, publisher of Industrial Fireworld 
magazine and a former firefighter, said around 30 
years ago consumers did not purchase fire detec
tors because they were expensive. More homes 
became equipped with detectors as the National 
Fire Protection Association set standards where

cheaper detectors, such as the ionization cham
ber, could meet the listed requirements.

“It was the most cost effective one that met the 
criteria and worked," White said.

The type of smoke detector people own is 
more of an economic issue, which accounts for 
the larger number of installations of ionization 
chambers in homes, he said.

“The problem is not how quickly the detector 
goes off,” White said. "America is a society of low-

cost budget purchasers." '
Ruesink said that when consumers puida 

smoke detector, it should be listed as a fact 
tested detector and be labeled by Undent 
Laboratories. If it has the label attached 
detector should work 99 percent of the time 

“If you have smoke detectors in even" 
room, and teach the children and the paiw 
sleep with their doors closed, you should bes 
Ruesink said.
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ALL you can eat 
Fish or Chicken.

$3.99
Sun.thru Weds.

(all day long)

8081 Texas Ave. 
College Station 

and

3224 S. Texas Ave.
Bryan

We accept checks.

*MAX IT
FREE

on any wrap
*double meat

Must present coupon.
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FINE 
SOUTHWESTERN 
FOOD

Thursday Night 
Pizza SpecialMs 7 p.m. to 

close

// specialty pizzas to choose from
764-8717 ~

1 905 Texas Ave., South

One Pound Potato & 
16oz. Drink

15

Traditional, Ham, Turkey, Fajita, BBQ, 
Brocolli, Chicken Fried Steak

Limit 4 per coupon
■4--

FREE DELIVERY
1 lam to Midnight Daily 

$4-50 Minimum order 
limited delivery area

764-9449

Double Chicken 
Fried Steak Platter

[95$5!
Includes: Salad, French Fries, Texas 

Toast, Gravy & 16oz Drink

Limit 4 per coupon

Dinner Salad or Cup of Soup 
with any Pasta Entree.

Offer good Mon. - Thurs.

“In historic downtown Bryan.”
211 West William Joel Bryan

361-0264
Mon. - Sat. 11-2:30 & 5:30-9:30

‘The Best Pizza Value
t AU-m-CAM-FAT
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(THIN CRUST AND SICILIAN DEEP DISH), 
GARLIC CHEESE BREAD. BAKED PASTA,

PIZZA ROLLS. SALAD BAR. 4 DIFFERENT DESSERTS,

We Accept Personal Checks 
w/ Approved

ISUl^ r Mli A
AU-OA^r 17-9:30

University
s

Or. N

George Bt 5h Dr
Wi

i
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Culpepper
Plaza
CiCi’s ■
Harvey Rd.

//Approved I.D. ™ 694-6939 I 
_________________________
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Freshly made 
Sandwiches, 

Soups & Desserts
FREE!

LARGE DRINK & CHIPS W/ PURCHASE OF ANY SANDWICH

Buy 1 Aggie Special
(Sandwich, Chips, Drink) and Get 2^ Sandwich for

1/2 PRICE!
Present coupon before ordering Expires 04/30/97
2416 Texas Ave. S • College Station 696-DELI Fax: 693-6606 

Hours: 10 a.m.-7:00 p.m. Mon.-SaL Delivery available. $20 minimum

VALUE

BUY ONE ENTREE, 
GET SECOND ENTREE

FREL
(Second entree must be of equal or lesser value 

Coupon value up to $7) Valid anytime except Fri &Sd 
after 6 p.m. Not valid with special lunch menu orottie' 

entree specials. Dine in only. One coupon per table

MEXICAN RESTAURANT @
607 E. University Drive * 846-5333 

Exp. 4/9/97

"Soon to be famous Chicken Fingers!"

CONSTRUCTION SPECIAL
Buy one box or plate, get second one

FREE’
with purchase of two soft drinks 

Present this coupon for special.
Dine-in only.

Mon. Sun. 11:00 a.m. - 10:00 p.m. 
Checks accepted

Coupon expires 415197


