
BIG DUES OF

fllTERnflUDE ROCK
llnlnitiB 1

1 WHITE ZOMBIE 
2 BUSH

■...........~
3 THE CRANBERRIES.... ... ^

4 JULIANA HATFIELD
5 CIV 

6 WHALE 
7 DIVINYLS 

8 G LOVE AND SPECIAL SAUCE
g KORN

10 DEADEYE DICK
11 MEAT PUPPETS 

12 DANZIG
BOXtunes is a new record label delivering the freshest collections of 

hits today ... digitally remastered and brought to you by The BOX.

This is the second release in a series of collections compiled from the 
biggest ROCK hits that The BOX viewers chose as their favorites — 

the most requested videos in the history of THE BOX!

\m\8m

If you don’t have THE BOX, call your local cable company!
Available on CD, Cassette and Home Video 

at music stores everywhere!

INSTORE THIS SAT. 4PM
.the missing link

between Buddy Holly 
& the Butthole Surfers."
COME WATCH AUSTIN’S 
YODELUSP COWBOY 
PERFORM SONGS 
FROM HIS NEW 
WATERMELON CD 
" TEXAS TOP HAND."

FREE REFRESHMENTS WITH ID Brewe^Y
COURTESY OF: V'
‘ENTIRE DON UMLSER WATERMELON CATALOG SALE PRICED $l 3.95*

AUSTIN TEXAS

"TEXAS TOP HAND ■i "ARCHIVE SERIES "ARCHIVE SERIES "ROLLIHO STONE 
VO I St'’ FROM TEXAS”
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Vending machines prove good busines
By Michelle Lyons
The Battalion

Whether walking across cam
pus, sitting in class or taking a 
break outside on a bench, many 
students have with them drinks 
and snacks from one of Texas 
A&M’s 407 vending machines.

The vending machines are 
spread throughout campus 
buildings and residence halls 
and placed outside for the conve
nience of passers-by who want a 
quick snack.

Mike Huddleston, A&M vice 
president of finance, said the 
machines generated $897,300 
from September 1994 to August 
1995. They accumulated 
$546,400 from September 1995 
to February 1996.

The Coca-Cola Co. was award
ed a 10-year exclusive contract to 
stock vending machines on cam
pus, Huddleston said, with the 
agreement that Dr Pepper would 
be offered from the machines.

After the contract with Coca- 
Cola was signed, Huddleston 
said, Coca-Cola gave the Uni
versity a $5-million advance 
payment, which was used to es
tablish scholarships. A portion 
of the money went to the ath
letic department, Sterling C. 
Evans Library, the George 
Bush Presidential Library 
Complex and to fund visual and 
performing arts.

Every two weeks, the Uni
versity writes Coca-Cola a 
check for Aggie Buck purchas
es, and at the end of the month, 
Coca-Cola writes a check back 
to the University for A&M’s 
sales commission.

Depending on how many 
days the University is open, 
the commission varies from 
month to month. For the month 
of February, the commission 
was $106,000.

The money the University re
ceives goes into a special presi
dent’s account. Dr. Ray Bowen, 
A&M president, then chooses how 
the money will be used.

Russell Hanna, vice presi-

Dave House, The Bath

Students stock up on goodies before class at Blocker on Wednesday.

dent of the Bryan Coca-Cola 
Bottling Co., said drinks and 
snacks are chosen for the vend
ing machines based on their 
overall sales records.

Hanna said that although 
some items sell well in certain 
parts of the country, they may not 
sell as well in other regions. She 
said the products offered in the 
machines reflect people’s chang
ing preferences.

“We try to adjust to whatever 
the demands are,” Hanna said. 
“We try to give a little variety.”

Hanna said the trend is low- 
fat snacks.

Last year, a graduate student 
did a research project evaluating 
the nutritional content, includ
ing the number of calories and 
fat grams, of all items offered in 
the machines.

The results have been posted 
on many machines around cam
pus, giving consumers to see if 
the snacks they have chosen 
are healthy.

Each month, Hanna receives

a report showing how many 
each item has been sold, Fra 
this report, the machines are^ 
stocked. Sometimes the conpi 
receives personal requests!® 
items, which Hanna saidittria 
to honor.

Every day, Hanna receivesi 
report of the items purchasri 
from vending machines with Ap 
gie Bucks.

Dale Witenhafer, debited 
administrator, said that sii 
Aggie Bucks program was mp!( 
mented, vending machine 
have increased.

“It’s more convenient, I 
guess,” Witenhafer said. “Ifi 
easier to swipe your card tl 
is to put in coins or mess v 
dollar bill.

“I would guess pretty 
anywhere there are Aggie] 
their sales go up.”

Witenhafer said a Coca-Coil 
representative told him c 
vending sales increased 35 toil 
percent after the Aggie Buckssys 
tern %yas implemented.
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DOUGLAS JEWELERS
Texas A&M 

University Watch 
by SEIKO

A Seiko Quartz timepiece officiallylicensd 
by the University. Featuring a richly 
detailed three-dimensional recreation c 
University Seal on the I4kt. gold 
dials. Electronic quartz movenietf 
guaranteed accurate to within fifteei 
seconds per month. Full three year 
warranty.

Class of’75 
1667-B Texas Ave. 
Culpepper Plaza 

693-0677

All gold $285.00 
2-tone $265.00 

with leather strap $200.00 
pocket watch $245.00 
FREE ENGRAVING
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