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814 Villa Maria, Bryan

775-4874

A&M animal science professor 
teaches students invaluable life skill
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Call Us for Details
M-F 9:30 a.m. to 6:00 p.m. 
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$ $

□ Students in Dr. Howard 
Hesby's "barbecue" class learn 
resume writing, interview skills 
and dining etiquette.

Half Off First Month’s Rent
THE OAKS of VILLA MARIA

• Garages
• Fire-places
• Balconies
• Microwaves

Ice Makers 
Pool
Jacuzzis 
Shuttle Service

(Close to campus)

823 - 2232
1305 W. Villa Maria, Bryan

Professionally Managed by Lexford Properties

By Courtney Walker
The Battalion

CONTACT LENSES

$

ONLY QUALITY NAME BRANDS
(Bausch & Lomb, Ciba, Barnes-Hind-Hydrocurve) 

Disposable Contact Lenses Available

11800 TOTAL COST. .INCLUDES

$
EYE EXAM, FREE ALCON OPTI-FREE CARE KIT, AND TWO PAIR OF STANDARD 

FLEXIBLE WEAR SOFT CONTACT LENSES.

14900
TOTAL COST. .INCLUDES

A Texas A&M professor is helping stu
dents learn the not-so-scientific part of 
animal science in his Animal Industries 
Studies class.

Also known as the “barbecue” class, be
cause of the barbecue dinner each class 
attends, it has been taught by Dr. Howard 
Hesby since 1977.

The barbecue tradition began when the 
class met at the Quonset Huts restaurant 
and had a barbecue meal followed by 
guest speakers.

When Easterwood Airport was built, 
the class was moved to the Rosenthal 
Building, but the barbecue tradition is 
still going strong.

Along with the traditional barbecue 
meal, the course includes resume and in
terview preparation, guest speakers and a 
seven-course meal at the Clayton 
Williams Alumni Center with industry 
representa ti ves.

The course began after Hesby began 
taking animal science students on field 
trips to the Midwest. Hesby said the 
students asked improper questions, used 
improper manners and dressed 
inappropriately.

“We took them to a prime rib dinner at 
the Hyatt Regency hotel one year, and 
some students were wearing baseball 
caps,” he said.

On the way back to A&M from trips, 
Hesby and other professors decided it was 
time to put more professionalism into

A&M’s animal science program.
The class is not restricted to animal sci

ence majors, and Hesby said he encour
ages everyone to take the course.

“Students take 132 hours of technical 
classroom courses and don’t have any 
courses to teach them how to survive in a 
technical job,” he said.

Manda Hays, a sophomore agriculture 
development and engineering major, said 
she benefited more from Hesby’s class 
than all of her other classes combined.

“Hesby teaches you the little things 
that make a difference,” Hays said. “ He 
teaches skills I will use in 40 years and 
not stuff I’ll turn in one week and never 
use again.”

Kimi Henard, a senior animal science 
major, said she heard about the class from 
friends who found jobs because of the 
skills they learned from the class.

“I’m really glad I took the class, be
cause it gave me a better understanding 
of what a company wants from their em
ployees and how to answer interview 
questions better,” Henard said.

On the first class day, students are 
asked to set career goals and discuss a 
self-analysis and inventory.

Once students have done a self-analy
sis, they shoot a 90-second commercial. 
The commercial is used to sell the stu
dents’ abilities to prospective employers.

Josh Grahmann, a junior agribusiness 
major, said he would take the class again 
because he learned valuable secrets to 
finding a job.

“Hesby is extremely helpful and gave 
us as many facets for marketing ourselves 
as possible,” Grahmann said.

Representatives from the community 
are also brought in to address students on 
dining and etiquette during interviews 
and dressing for success.

Lee Ann Massengale, a senior agricul
ture economics major, said that without

the seminars, she would not havel* 
fully prepared to interview for jobs 

“We (the students in the class)*, 
told what the employers were lookinj 
and the inside track on what they do; 
don’t like,” Massengale said.

Students are also expected to comp 
one, two and multiple page resumes.

Hesby said resume writing problt 
vary from student to student.

“Some people get ready to do 
and say they have never done anythii 
he said. “But 1 tell them you can’t be; 
to 23-years-old and have never done2: 
thing.”

After the resume process, studentsj 
gin mock interviews where they sit 
front of a camera and are asked prs 
corded questions.
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"Dr. Hesby goes above and be 
yond to help, and he really 
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The final phase is a live interview will 
volunteers from different industries wk 
critique the students.

“We just want the kids to be well-pre 
pared for the real world and be reallj 
sharp,” Hesby said.

EYE EXAM, FREE ALCON OPTI-FREE CARE KIT, AND FOUR PAIR OF STANDARD 
FLEXIBLE WEAR SOFT CONTACT LENSES.

SAME DAY DELIVERY ON MOST LENSES

Call 846-0377 for Appointment
CHARLES C. SCHROEPPEL, O.D., PC. 

DOCTOR OF OPTOMETRY

505 University Dr. East, 
Suite 101

College Station, TX 77840 
4 Blocks East of Texas Ave. & 

University Dr. Intersection
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presents

"Tradicional Noche Mexicana" 
Celebrating Independence Day

Friday, September 15,1995
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201 Memorial Student Center

$5.00 Stuffefh'tS#'*1 *

With Special Guest

TICKETS ON SALE NOW AT ALL ROTHEftS BOOKSTORES, 
MAROONED RECORDS OR CHARGE AT1-800-966-SHOW

" "^IS^'^iS^fiomida: Mexicam 
$6.00 Non-Students C -Mexican Buffet 

I $3.00 Children ^ En ten a i nment
(Children under 6 free) -Grupo Manachi
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For more information, cohtafct Linda Gonzalez at the MSC Student Programs

'Office. 845-1515
Persons with disabilities please call 845-1515 to inform’us of your special needs. We rennest , jll. 

f notification three (3) working days pror to the evehfto enable us to assist you to the best of
ability.
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[Zj The Wall Street Journal
For special student rates send in 

coupon below or for faster service

call 1-800-2BUY-WSJ
Opera m# Arts Society 7am-10pm Eastern Time Mon.-Fri.

The Battalion

Editorial Staff 
Rob CLARK, Editor in Chief 
Sterling Hayman, managing Editor 
Kyle Littlefield, opinion editor 
GRETCHEN PERRENOT, City Editor

Jody Holley, night news editor 
Stacy Stanton, night News editor 
Michael Landauer, aggielife Editor 
Nick GeORGANDIS, Sports Editor 
Stew Milne, photo Editor
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Saturday, September 23 at 8:00 p.m. 
Rudder Auditorium

□ Send me a one-year subscription for $87.00 
| □ I’d prefer a 15-week subscription for $33.00

Name_________________________________
I Address

Tickets are on sale at the MSC Box Office-TAMU, 
or charge by phone at 845-1234.

The MSC Box Office accepts Aggie Bucks™
New extended Box Office hours include Sat. 10:00 a.m. to 2:00 p.m.

Visit our Home Page at http://wwwmsc.tamu.edu/msc/opas/opas.html 
Our E-Mail address is opas@tamu.edu

I City. Stare -Zip.
Graduation date| School name_____________________________ ________

- □ Check enclosed □ Bill me later □ Charge to my: □ AMEX □ VISA 
I □ MasterCard 0 Diners Club

Persons with disabilities please call 845-8903 to inform us of your 
special needs. We request notification three (3) working days prior to 
the event to enable us to assist you to the best of our ability-

Card no. 
Signature

.Expiration date

THE WALL STREET JOURNAL.
Mail coupon to: The Wall Street Journal 200 Burnett Road, Chicopee, MA 01020

©1995 Dow Jones & Company, Inc. All Rights Reserved. Offer good for a limited time and only in the continental U.S.

City Desk - Assistant Editor: Wes Swift; Reporters: James Bernsen, Javier Martinez, Elizabeth 
Todd, Courtney Walker, Tara Wilkinson, Melissa Keerins, Kasie Byers, Michelle Lyons, 
Lori Young & Leslie New.

Aggielife Desk - Assistant Editor: Amy Collier; Feature Writers: Jan Higgenbothnm, Amy 
Protas, Brad Russell & Amy Uptmor; Columnists: Rachel Barry & Elizabeth Garretl 

Sports Desk - Assistant Editor: Kristina Buffin; Sportswriters: Tom Day, Philip Leone, Lisa Nance & 
David Winder & Robin Greathouse

Opinion Desk - Assistant Editor: Elizabeth Preston; Columnists: Pamela Benson, Erin Hill, 
Chris Stidvent & David Taylor, H. L. Baxter, Brian A. Beckham, Jason Brown, Erin 
Fitzgerald, Juan Hernandez, Adam Hill, Alex Miller, Jim Pawlikowski & Lydia Per- 
cival; Editorial Writers: Jason Brown & Jason Winkle; Editorial Cartoonists: Brad 
Graeber & Gerardo Quezada 

Photo Desk - Assistant Editor; Tim Moog; Photographers; Amy Browning, Robyn Calloway, 
Louis Craig, Nick Rodnicki, Eddy Wylie & Evan Zimmerman 

Page Designers - News; Missy Davilla, Michele Chancellor, Kristin DeLuca, Zach Estes & Tiffany 
Moore; Sports: Christopher Long; Aggielife: Helen Clancy & Robin Greathouse 

Copy Editors - Jennifer Campbell & Janet Johnson 
Graphic Artists - Toon Boonyavanich & James Vineyard
Strip Cartoonists - Quatro Oakley, Valerie Myers, Brandon Onslott, Ed G., John Lemon & Dave D. 
Office Staff - Office Manager: Julie Thomas; Clerks: KasieByers, Valerie Myers, Ahbie Ad

daway & Heather Harris 
News: The Battalion news department is managed by students at Texas A&M University in the 

Division of Student Publications, a unit of the Department of Journalism.
News offices are in 013 Reed McDonald Building.
Newsroom phone: 845-3313; Fax: 845-2647 E-mail: Batt@tamvm1.tamu.edu 
The. Battalion Online: The Battalion offers photos, stories and the clay's headlines on the 

worldwide web. Web Site: http://128.194.30.84 
Advertising: Publication of advertising does not imply sponsorship or endorsement by The Bat

talion. For campus, local and national display advertising, call 845-2696. For classi
fied advertising, call 845-0569. Advertising offices are in 015 Reed McDonald and of
fice hours are 8 a.m. to 5 p.m. Monday through Friday. Fax: 845-2678.

Subscriptions: A part of the Student Services Fee entitles each Texas A&M student to pick up a single 
copy of The Battalion. Mail subscriptions are $20 per semester, $40 per school year and $50 
per full year. To charge by VISA, MasterCard, Discover or American Express, call 845-2611. 

The Battalion (UPS 045-360) is published daily, Monday through Friday during the fall and 
spring semesters and Monday through Thursday during the summer sessions (except 
on University holidays and exam periods), at Texas A&M University. Second class 
postage paid at College Station, TX 77840.

Postmaster: Send address changes to The Battalion, 230 Reed McDonald Building, Texas A&M 
University, College Station, TX 77843.
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