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Big business makes uniform design a whole new ballgame
□ Many Texas professional sports 
teams have drastically changed 
their "looks" in the past two years.
Staff and Wire Reports

What once was simply a way of identifying 
different teams and players has become a full
blown industry.

As professional and college athletics have be
come money makers, logo and uniform designs 
have become big business as every team and 
school vies to create the most visually-appealing 
and marketable look.

Several Texas professional sports franchises 
have changed their uniforms and logos radically in 
the past two years.

In 1994, the Houston Astros changed its logo to 
a shooting star with one side open. When the uni
forms were introduced, Astros owner Drayton 
McLane said the new look gave the Astros a “hard- 
charging,” aggressive attitude.

In the same year, the Texas Rangers also 
scrapped its old uniforms and introduced new ones 
in conjunction with the opening of The Ballpark at 
Arlington last April.

Three weeks ago, the 
Houston Rockets, fresh off 
their second-straight NBA 
Championship, unveiled a 
new logo, uniforms and col
or schemes. The logo, a 
rocketship with teeth and 
eyes orbiting a basketball, 
has drawn harsh criticism 
from many Rockets fans 
who say the design is too 
“cartoonish.”

Last year in the National 
Football League, every fran
chise had at least three uniforms. Along with 
home and away uniforms, each franchise had an 
additional, “throw-back” uniform in honor of the 
league’s 75th year of existence. The “throw-back” 
jerseys reflected each team’s jersey styles from 
their first years in the league.

Unique uniforms are brought out for special 
occasions in all sports. The Texas A&M men’s 
basketball team introduced new uniforms at last

season’s Southwest 
Conference Basketball 
Tournament in Dallas.

Kevin Hurley, ad
ministrative assistant 
for Texas A&M basket
ball, played a major 
role in deciding to 
bring the new uniforms 
out for the postseason 
tournament.

“The uniforms were 
supposed to be here to 
start the season, but 
since they were deliv

ered late, we decided to wait and bring them out in 
the postseason,” Hurley said. “They showed us 15 
different uniforms that we could choose from, so 
we went with one that had flair.”

A&M last changed its basketball uniforms dur
ing the 1992-93 season. The team changed to the

longer, baggier shorts — made popular in the NBA 
by Michael Jordan — that most basketball teams at 
the college and professional levels now wear.

The Aggie football team has seen its uniforms 
change dramatically over the course of the 
sport’s history at A&M. The most obvious change 
was the addition of helmets as part of the stan
dard uniform around the turn of the century.

Since then, the helmet has evolved into one 
of the most recognizable symbols in college foot
ball. A&M toyed with several helmets before 
deciding on its current maroon with white letter
ing model. Other A&M helmet styles included 
a simple ‘T’ on each side, each players’ number 
on the helmet and white helmets with maroon 
lettering.

The football uniforms have stayed fairly consis
tent over the past 25 years. The Aggies wear ma
roon jerseys at home and white on the road.

A&M’s Assistant Athletic Director of Marketing 
and football announcer Dave South, said some un
revealed changes will be made in the Aggies’ uni
forms for the 1995 season, the last year of South
west Conference football.
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A&M uniforms through the years
Student Publications File Photos
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INFECTED WOUND 
STUDY

VIP Research is seeking individuals 
with infected cuts, scrapes, or 
sutured wounds for a 3-week 

research study of an investigational 
antibiotical cream. Qualified 

participants will receive free study 
medication, study supplies and 

medical exams. $100 will be paid to 
qualified volunteers to enroll and 

complete this study.

HERPES VACCINE STUDY
VIP Research is seeking couples to 
participate in a 19 month research 
study of an investigational herpes 

vaccine. To be considered for study 
participation, one partner must have 
genital herpes while the other partner 
must not carry the virus which cause 

genital or oral herpes (cold 
sores/fever blisters). $500 will be 
paid to each qualified couple that 

enroll and complete this study.
VIP Research, Inc.

For more information call

rALondon

Paris $329* 
Madrid $389* 
Frankfurt $396* 
Tokyo $478* 
Costa Rica $170* 
Caracas $199*
•Fares are each way from Houston based on a 
roundtrip purchase. Restrictions apply and taxes not 
included. Call for other worldwide destinations.

Council Travel
2000 Guadalupe St. 
Austin, IX 78705

512-472-4931
Eurailpasses

issued on-the-spot!

PART-TIME JOBS
Universal Computer Systems,

a Houston based company, is 
expanding to include College 

Station. We will need 100 part- 
time employees starting Fall ‘95 

to work in our new office.
NO COMPUTER 

EXPERIENCE REQUIRED. 
Flexible days/hours. $5.50/hr. To 
apply, please call our Recruiting 
department at 1-800-883-3031 

no later than 7/21/95. UCS hires 
non-tobacco users only. EOE.


