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Garden
Continued from Page 3

be taken care of."
Meredith Kamm, a senior 

community health major and 
employee of Plain Jane Cloth
iers, prefers spending time at 
the district rather than the 
mall.

"I don't like the big crowds 
at the mall," Kamm said. "I 
think you get more personal
ized attention here."

All the shops are locally- 
owned which keeps all the 
money in the Bryan-College 
Station area.

But because the district is 
structured different from a 
mall, some people may have 
the misconception that The 
Garden District is not afford
able. The shop owners 
couldn't disagree more.

Tricia Lindsey, a senior 
speech communications ma
jor and employee of Pyg
malion (the jewelry store), 
said the district caters to all 
different price ranges. Higher

prices mean better merchan
dise, she said.

"I think you're getting a lit
tle better quality for your 
money," Lindsey said. "The 
quality is definitely there."

Not only is the district an 
ideal place for locals to shop, 
students often go there to re
lax, Marilyn said. They can 
sit on the veranda and have a 
cup of coffee, or they can take 
their books by the pond to 
study.

"The atmosphere is very 
laid back," she said. "We 
don't want anyone to feel in
timidated. We want them to 
come and have a good time."

If possible, the owners plan 
to expand The Garden Dis
trict.

"We know the potential," 
Marilyn said. "We've proven 
it."

Despite the obvious bene
fits, the owners and employ
ees of The Garden District are 
proudest of one in particular.

"We are giving something 
to Bryan-College Station that 
they didn't already have," 
Marilyn said. "That is very 
gratifying."

Talk shows
Continued from Page 3

"The Oprah Winfrey Show" is carried by 
198 U.S. television stations and broadcast to 
62 foreign markets. In addition, a represen
tative of the show said it is viewed by more 
than 14 million people daily.

"I think Oprah's show is so successful be
cause of who she is and her vibrant person
ality," Boaz said. "She has a unique way of 
dealing with the subject and the audience. 
Also, she was the first to legitimately follow 
Donahue."

According to the Battalion survey, differ
ent techniques used by the hosts and the 
topics they choose to address often shape a 
specific show's audience as well as dictate 
its success.

Of those who chose "The Oprah Winfrey 
Show" as their favorite, over 80 percent said 
she is "a true person," "down to earth" and 
"seems to honestly care about her guests."

"Geraldo" was the second favorite day
time talk show according to the survey, cap
turing more than eight percent of the votes. 
The percentages were spread thin due to the 
large number of talk shows those surveyed 
mentioned.

Boaz said "Donahue" is the second lead
ing daytime talk show in the nation, proba

bly due to the longevity of the show.
"His was one of the first talk shows on 

the air," Boaz said. "Donahue has really 
good staying power."

"Donahue" is viewed by an average of 19 
million people every week, according to a 
show representative.

The third favorite show, according to the 
Battalion poll, was "Montel Williams," re
ceiving eight percent of the votes.

According to Boaz, "Maury Povich" is the 
third favorite show, nationally. Erika Gold- 
burg-Murray, promotion coordinator for 
"Maury Povich," said the show is viewed by 
13 million households in the U.S. per week.

Obviously, the craze is on. When asked 
about the many shows springing up, Boaz 
said he suspects everyone just wants a piece 
of the pie.

"These (new) people are just following in 
their (Oprah and Donahue) footsteps hoping 
to catch the craze," Boaz said.

No matter what their motivation, howev
er, people still want to watch.

Fifty-two percent of those surveyed who 
watch daytime talk shows said they believe 
talk show hosts, in general, are motivated 
solely by profit. Twenty-four percent said 
they think the hosts sincerely want to in
form and educate the public.

Lewis said he believes people are enter
tained by the human aspect of the shows. 
He said many shows, such as "Roseanne" 
and "Murphy Brown" offer a similar appeal

"Again, people vicariously 
experience something through 
(talk) shows. Something that 
really, actually happened."

-Roger Lewis 
KAMU program director

by playing up the human aspects of the 
scripts.

"Even all of the cop shows that have been 
popping up lately have that 'true appeal/" 
Lewis said. "Again, people vicariously ex
perience something through the shows. 
Something that really, actually happened."

Forty-seven percent of those surveyed 
said they find the shows to be just entertain
ing; while 14 percent said the shows are in
formative.

"Depending on the subject, the show can 
educate the viewer," Boaz said. "But they 
can get a little risque or questionable."

Thirty-eight percent said they feel the 
shows address unimportant issues. Yet, the 
same 38 percent still watch the shows.

Thus, it seems no matter what the reason, 
a large number of the viewing public is ad
dicted to talk shows. And whether that is a 
good or a bad thing remains a matter of 
opinion.

"I don't think it speaks well of society," 
Boaz said. "But that is what sells."
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Albertsons
► MEETING ShoPPin9 Center 

846-0532 
EK
PARKING! Not valid with any other offer.

. .Wionepercustomer-VOID 03-14-94 ■purchaseJF^

2 Locations To Serve You 
College Sttation:
2800 Texas Ave.

(In the Walmart/Albertson’s Shopping Center) 

Bryan:
501 S. Texas Ave.

2200 Briarcrest, Ste. 107, Bryan 
(409) 776-1250

Contact Lenses: Disposable Contact Lenses:
Ciba • B & L • Wessley lessen Acuvues • Newvues • Surevues 

Daily Wear - $29/Extended Wear - $49 $19.96 per box
SiS til! l!> * —

Eyeglass Packages 
As Low As 

$38

^ ^ ^Expires^04-08^94^^ ^ J

Packages Include:
Scratch Resistant Coating • Frames • Lenses • 1 yr. Warranty~ 

Sunglass Extravaganza • Ray Ban • Serengetti • Carrera 
*Independent Doctor of Optometry Located Next Door

WE WILL NOT BE UNDERSOLD!

«1,99
FruiL

Maryam

FOR MAIN CAMPUS DELIVERY 
MON-FRI 4 - CL • SAT & SUN 11 - CL

This coupon good for
$1.00 OFF

any footlong sandwich
One coupon per delivery. Not good with any other offer.

I
I
I
I

Expires May 12, 1994

FREE DELIVERY
$5.00 minimum

ecial
I.D.) ,
n Fried $5

CALL
696-1654

CASH
ONLY

MARIO
&

SONS
PIZZERIA

BUFFET
All You Can Eat
Pizza & 
Salad $2.99

Hours: Mon-Sat 11am-11 pm 405-A W. University at Northgate 
Sunday 5pm-11pm

1 /2 PrJS!L ^losec^ 2Pm-5pm Daily i
T “ladTes night “ “3d only) 

?4

Pasta or Entree 
with purchase of 

one of same or lesser 
value. (Dine in only)

I

xpiresOT

a.nr 
Sun:1'
^ *

TUES. & THURS.
every week

Buffet only$1 -99 
For Ladies Only,

lalso,$1-00 Off Pasta & Entree
^coupon per customer Expires 03/31/9^J^ne coupon per customer Expires 03/31/94

uy One Waffle Cone, n 
et A Medium Cup

Featuring 14 flavors of 
Colombo Fat-Free FrozenYogurt.

* Now serving cappuccino, 
espresso, and Flavored 

Lattes.
Expires 04-30-94

1501 FM 2818 764-1644
(Behind K-mart)

atltf ItHSDTIOHl

a? KwiKBrake coupon
10% Off Any Brake Work
Includes a Free Brake Check

Coupon expires 04-30-94
a. _________ —__ ___...____

REMEMBER Kwik Kar Oil & Lube next 1 Main S. College

door to Kwik Brake changes oil 1
■

• Everyday specials • 1 ake Uut Orders N A
Downtown

■ • Homemade Flour Tortilias-Made Daily Bryan Jo
111 ^

TAMPICO 
, RES I AURAN 

vr& BAR

everyday for $22.99. 1 | • World Famous Migas • Great Breakfast Facos 8
■ \Aj

Commerce St.
(1 Block Easf)

HEBERT’S CAJUN DRIVE THRU -|
UNIVERSITY DRIVE - BEHIND JAMES CONEY ISLAND

846-7791
MONDAY - FRIDAY 11 A.M. - 7 P.M.

10% Off any purchase
Expires 05/31/94

Try our new Cajun Roast Beef on a bun. 
AUTHENTIC FAMILY RECIPES

fteqU°

SMALL MEDIUM LARGE
CRAWFISH ETOUFFEE’ 2.75 3.95 7.50
SHRIMP & CRABMEAT GUMBO 2.50 3.50 6.50
CHICKEN & SAUSAGE GUMBO 2.00 3.25 5.50
BEANS & RICE 1.50 2.50 4.50
HOMEMADE BOUDIN 2.00
CAJUN TURKEY LEGS 2.50

Tax Included ^ COLD DRINKS .75
LEMON CHILL 2.50

822-6178 • 705 Commerce • Bryan, Tx. 
Tues.-Sun. 6:00 a.m. - 2:00 p.m. 

Gloria Quintero

Anniversary Special
$3.00 Enchilada Dinner {

2 enchiladas, rice/beans, chips & chili, coffee or tea

I
I

UNDERWATER

* SfuJtHt rqmpumt Spteiah
* scuba mum
* Air FXk miMP

ng
69S-0mdieM

Your Shop for SCUBA! 900mr
'Ttext cltzu a&vtfo “TAtancA 2 Jot

l dm Only

Mnxt to Eagle Cleaners

W

Texas Muscle & Fitness
Active fitness wear for: 

Aerobics • Rollerblading 
Stairmaster • Biking 

• Running

We carry brand names 
Go Public • Marika
Carushka • Hot Skins
Baryshnikov • Body Master

15%.Women’s I 
off | Fitness Wear I

IT- Expires 03/31/94 \

2406-B Texas Ave. So.
In the Kroger Shopping Center 
near Golds Gym 764-0101

107 S. College - across from campus
FAST FEAST BUFFET

I 2 c^DRINK & DINE \

| FOR |
I $6.99+TAX |

Coupon good Monday through Thursday 
11 a.m. Till 9 p.m.

I Expires 05/06/94


