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MSC Council elects 
chairmen, officers

mouth and sant 
ne in a bucketsol 
ing valegram. 
red ribbon. [ 

inside the quaiii! 
)uld hear him. 
t. I ran upstairs I 
er — anything 
vhen 1 came bit 
appeared from® 
ic’d come.

We can’t keej 
the dorm anw 
my own pets 1*1

ed a grand ti 
urtles and assorts 
y 20 years, Fork'
; and three cats

e of those dogs 
they’re all spoil 
their love in par 
om sends a letteii 
lorm without b 
listen to event

After hearing the Nominating 
Committee’s report, the MSC 
Council elected four more council 
members and 10 directorate chair
men Monday night.

The positions of director of 
publication and advertising and 
two coordinators of projects still 
need to be filled.

The new officers include:
— Carlayne Mertens, director 

of development finance
— Alan Parsons, director of 

procedures
— Hoby Reed, director of 

promotions
— Cindy Heep, vice president 

of public relations
— Joan Panuska, coordinator of 

programs
The new directorate chairmen 

include:
— Tom Ryan, Travel Com

mittee

— Wayne Bailey, Political 
Forum

—-Christine Fesperman, Aggie 
Cinema

— William Bauer, Amateur 
Radio

— Gary Mercier, Camera 
Committee

— Rick Thomas, Great Issues 
— Holly Day, Hospitality 
— Damon Crenshaw, OPAS 
— Ken Mays, Video 
— David Peterson, Free U 
Sara Morse, vice president of 

programs, said applicants for the 
other chairman positions are still 
being screened. Interviews will 
be held on March 28-29 to fill the 
remaining positions.

Applicants will not be consi
dered by the Nominating Com
mittee unless an overall grade 
point ratio of 2.4 has been estab
lished.
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iris Scouts’ annual cookie drive 
brings in more than 5,700 orders
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By NANCY FLOECK
Battalion Reporter

They’re everywhere — on door- 
hope he comest steps, at shopping centers and 

anks, in dormitory lounges, in 
he Memorial Student Center.

It’s the annual invasion of the 
lirl Scouts, set loose to tempt re- 
idents of Bryan-College Station 
vith seven types of cookies: 
'ooey-sweet coconut samoas, thin 
:ool mints, creamy chocolate, 

^ anilla and peanut butter sand-
k-' • rich cookies, chocolate-peanut

putter patties and shortbread and 
anola cookies. >
And response has been good. 
The girls in District 1, made up 

of 89 troops from Bryan-College 
sure an improit. Station, have already sold more 

pan 5,700 cases of cookies in their 
Mike Saw 24th annual sale.

' Besides the monetary gain from 
pis sale — 10 cents from each 
j(1.50 box goes to the troop, the 
rest to the district’s council and 
me cookie company — the girls 
profit emotionally, Bonnie Tull, 
iroop leader and mother of an 8- 
iear-old-scout, said.

______ ___ As a parent, she said she wasn’t
o comment abd! enthusiastic about her child sell-
; student body,3 door to door' ,

., f l j , But after seeing some ot the ;side of badntfc enthusiasin ofthe giris, y can
seethe motive,” she said. “It does 
develop a sense of achievement 
and accomplishment ... that’s 
what the Girl Scouts are striving 
Toward — a sense of accomplish
ment and involvement in the com-

'urity

to David Wifed

provide and maintain the scouts’ 
camping facilities and equipment.

Embarrassed or not, the 934 
scouts in Bryan-College Station 
are peddling their cookies diffe
rently from the past. They took 
orders from Jan. 16 to Jan. 25, in
stead of approaching homes 
cookies in hand, ready to sell. 
They will deliver orders and sell 
extras until Wednesday.

Pam Pivonka, district cookie 
chairman, said this new method of 
selling cookies hasn’t hurt sales, 
although the girls prefer the old 
way of selling cookies.

“They didn’t like it as much this 
year,” she said. “They like to have 
their cookies when they knock on 
doors.”

Thirteen-year-old Molly 
agrees. “It’s better when you go 
and have the cookies already 
there, because most of the people, 
when you go, say ‘Well, we want 
our cookies now. We’re hungry.

The girls have run into some 
other problems because of pre
ordering.

Kim and Molly said they can’t 
always find the right apartments 
and that some people who pre
order aren’t home or refuse to pay 
when the cookies are delivered.

“Sometimes they’re rude and 
then they close the door on us,” 
Kim said. “But usually they’re 
pretty nice.”

Molly said, “They say ‘Well, we 
didn’t think it’s going to take so 
long’ and ‘We don’t have enough 
money’ and they make up all these 
excuses, so we have tons of cookies 
sitting at home.”

Sometimes “tons of cookies sit
ting at home” is too much to resist.

“We steal them. Well, we don’t 
steal them, we just take them,” 
Molly said.

Kim added, “And then my 
mom pays for them after we eat 
them.”

Before 1933, mothers of Girl 
Scouts probably didn’t have this 
problem. Today’s tradition of sell
ing cookies began that year when 
the president of a cookie company 
was asked to bake and package

cookies for the Girl Scouts. For 
several years before that, the girls 
baked the cookies themselves.

Now, each trooper in District 1 
is expected to sell at least two 
cases, 24 boxes, of cookies. There 
are prizes for selling extra cases —- 
t-shirts, patches and coupons good

for credit on Girl Scout equip
ment, dues and camp fees.

Last year, one girl sold enough 
cookies, over 100 cases, to pay her 
way to camp.

That must be what the leaders 
mean when they say “accomplish
ment.”
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AGGIES!
Do ik1 oJewe

10% AGGIE DISCOUNT
ON ALL MERCHANDISE 

WITH STUDENT ID
(Cash Only Please)

We reserve the right to limit 
use of this privilege.

Downtown Bryan (212 N. Main) 
and

Culpepper Plaza

Latin 
Ameri 
Nationals
Citibank, one of the world’s larg
est international banks, invites 
you to consider a career oppor
tunity in your home country. We 
are presently seeking graduate 
students in business related fields 
to become Account Managers. 
English proficiency is required.

Interested candidates may arrange to meet i 
Citibank on March 10 through the Career Plan
ning & Placement Center, Rudder Tower, 
10th floor.

ariBAtKO

Day or Night . . .
her image is cooly feminine. For a 

special luncheon or for evening cocktails 
she has that sophisticated allure. 

Soft yet reserved.
Sensual, yet restrained.

When night falls, she wears her 
womanhood sweetly. Her night look 

mirrors the loveliness of yesteryear, with 
a touch of poetry.

Whether you’re a man or a 
woman, let That Place create a 

new hairstyle especially 
for you, to compliment 

your individuality.

696-6933
Across from A&M 

707 Shopping Village

693-0607
In Culpepper Plaza 

Texas Avenue

JVC AND
System

JVC RS-33 Receiver
40 Watts Per Channel 

.007 THD
5 Band Sea Equalizer

JVC LA55
Semi-Auto 

Direct Drive 
Strobe
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dorm room

IS THERE LIFE AFTER 
THE RESIDENCE HALLS?

YOU BET YOUR DORM 
ROOM THERE IS!

COME TO A PROGRAM DESIGNED FOR 
STUDENTS MOVING OFF CAMPUS (espe
cially 5th yr. Seniors and Grad, students)

i 9 ] i ] a a

m
Im

WHEN: Tuesday March 3, 1981 
WHERE: Harrington Tower, Rm. 225 
TIME: 7:00 p.m.
Sponsored By:

BOSE 301 Speakers
Direct Reflecting 

Dual Frequency Crossover

Regular Price ^SJO00
sale price $68900

RHA
&

THE OFF CAMPUS CENTER
(DEPT. OF STUDENT AFFAIRS)

AUDIO c 3
3

LIMITED
QUANTITIES

707 Texas Ave. 
696-5719

FINANCING
AVAILABLE
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