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Vegas bulb business up in lights Southerland named associate director for career ce«

By GARY R. PEDERSEN
Associated Press Writer

LAS VEGAS, Nev. — There are 
men who ride around this city at 
night, looking for dim spots in the 
brilliant landmarks of the gambling 
capital of the world.

In their trucks they carry long lad
ders, lots of wire and thousands of 
light bulbs to keep the huge and fa
mous casino and hotel signs bright. 
These men are the electric sign 
company workers, laboring daily in 
one of the largest businesses in Las 
Vegas.

Each year sign companies pop 
thousands of light bulbs into a 
myriad of signs. At the same time 
they put up new signs, tear down old

ones and in the process dump mil
lions of dollars into the Clark County 
economy.

Officials estimate there are five 
million light bulbs in the town’s 
signs. They are quick to point out 
that there also is nearly 100 miles of 
neon tubing mixed in there some
where.

The hotels and casinos have for 
years strived to outdo their competi
tors when it comes to signs. To have 
the tallest, the widest, the heaviest, 
the brightest, the most expensive or 
whatever was the rage. Out of that 
competition came signs nearly 200 
feet tall, with sophisticated lighting 
gear operated by computers. Caudy 
and unique, they loom on the Las

Vegas skyline.
The sign owners once advertised 

about how the electricity to run their 
signs would keep a housing tract in 
power for days.

Then came the energy crisis. The 
famous signs of Las Vegas were 
dimmed. The sign companies which 
maintained them cringed, and so 
did the casino owners when they 
saw revenues dropping drastically.

“When they turned them back on 
after the energy crisis, business 
began booming again,” said Van 
Tuyl, of Heath Co., a firm which 
services a number of Las Vegas 
signs.

“Signs are very important to Las 
Vegas. Clark County depends on

gambling for its major revenue 
source. And for the gambling we de
pend on tourists. They come here to 
enjoy the carnival atmosphere of the 
city, that’s what they are after and 
the bright lights contribute to it. 
Frankly, I don’t think Las Vegas 
could survive without the signs, he 
said.

Las Vegas has two distinct 
casino-hotel areas. There is famous 
’’Glitter Gulch,” named for its 
brightness at night in the downtown 
area and the newer, famed Strip, a 
loose string of luxurious hotels.

Tuyl said the gulch sidewalk-to- 
roof lighting was redesigned to keep 
nighttime as bright as the southern 
Nevada days.

J. Malon Southerland has been 
named associate director of place
ment in Texas A&M’s Career Plan
ning and Placement Office.

The change, announced by De
velopment Director Robert L. 
Walker and Placement Director 
Louis Van Pelt, will better enable 
Southerland to help meet graduating 
students’ needs.

Southerland has been coordinator 
of educational placement.

“Malon has done an excellent job 
in handling educational placement 
and helped make the transition from 
a separate educational placement 
facility. He is capable of assisting in 
all placement areas, and the title is 
more appropriate for additional re
sponsibility,’’ Walker said.

Van Pelt indicated that Souther
land will maintain his educational 
placement responsibilities.

“We are experiencing increasing 
numbers of graduating students 
seeking services, and their needs 
make it necessary for his additional 
support in other areas of placement, 
especially career counseling,” Van

Pelt said.
A 1965 Texas A&M grad^ 

holds a master’s degree, 
land has been on the univenis 
eight years. He worked inj 
services for Dr. John Kolii 
Dean of Students James P.| 
gan and for four years wasassis 
the commandant of the Corn

Blacks dominate HIST) enrollmu
HOUSTON — Preliminary en

rollment figures show black pupils 
continue to outnumber whites and 
Mexican-Americans in the Houston 
Independent School District.

School officials yesterday said 41 
per cent or 74,502 black pupils were

among the 179,091 attend, 
first day of classes this wed I 
compares with 68,234 or36b 
white and 36,355 or 20.3^1 
Mexican-American.

Blacks have outnumbered,' 
for the past three years in I 
trict.

THE SUPPLY OF BEEF IS UP 
THE PRICE OF BEEF IS DOWN
SIRLOIN CHUCK OR ROUND
ROAST. POT ROAST OR GROUND f-~ 11
YOU GET A BUY...
WHATEVER YOU TRY. w 
THE PRICE OF BEEF IS DOWN

FUU CUT 
ROUND

we welcome
FOOD STAMP 
SHOPPERS

AT PIG6LY WIGGLY 
All SHOPPERS ARE

WELCOME
WE TRY TO MAKE YOUR 
SHOPPING TRIP AS 
PLEASANT AS POSSIBLE.

Swift's Proten 
Heavy Beef

T-BONE STEAK

,;r*
SLICED BACON

Neuhoffs 4139
Semian FamJy , pk9.|,T

HOT LINKS
>79

PORK CHOPS
*|89

U.S.D.A. Grade “A’

FRYERS
PORK
CHOPS

Neuhoffs
Smoked

Hormel's Smoked 
Center Cut

BONELESS 
BRISKET 
10NE STAR” 
FRANKS

MEAT

NeuhofF s 
USDA Choice

Neuhoffs

Oscar Mayer 
liver loaf salami 
pickle &pimento 
luncheon

12oz. pkg.

Cokes or 
Dr. Pepper

-12 oz. cans SNOWDRIFT

CANfti
Hormel's

$lb. can ^

LITRE SIZZLERS
Hormel's
M SauM9e i2oz. p^.TO'

SPLIT BROILERS
USDA Grade A'
Young Tender ^

BOLOGNA
Oscar Maver M ^
Reoular-Beef mLmm {
or GaHic 8oz. pkg.

r /•
r3 lb. can

99 Limit one With $7.50 Purchase

Discount Health & Beauty Aid 1

Speedy

ALKA SELTZER 25d. pkg. 59
Cashmere
TALC. POWDER 6'/2oz. can 49
504 Off Mouthwash 99SCOPE . 24oz. btl.
15* Off Gillette

89FOAMY Iloz. can

MILLERS BEER
^-12 oz. btls. 

no return CHIPS PIG6LY WIGGLY 
POTATO

8oz. twin pack

.100 d. pkg.

140 d.

Golden Best Paper
PLATES
Northern
NAPKINS
Hi-C Fruit
DRINKS . 46oz. can
Vlasic Kosher or Polish
Dili PICKLES .32oz. jar
Austex Hot Dog JB jqoz

SAUCE

59

cans

Sunshine Chocolate Fudge sandwich
COOKIES ... 16oz. pkg.
Fireside Regular or Miniature
MARSHMALLOWS ^ St
Blue Bonnet in 1/4‘s
MARGARINE im**
Maxwell House 10oz.*^%Qft
INSTANT COFFEE f £*
Solid Air Freshener 4% 7oz.
RENUZIT 5^1.

Piggly Wiggly

LEMONADE ... 6oz. can 15
Welch's Concentrated 59GRAPE JUICE . i2« «n
Mrs. Smith's
APPLE PIE .... 46oz. can

‘J29

Morton's Glazed
DONUTS . . . . . . . . . . . 9oz. pkg. 69

IPPLES Washington
Extra Fancy 4K
Vlfinesap ...

l . 99

>EARS Washington
Bartlett

. . 29

ORANGES" |9 < BELL PEPPERS Ch 19’
CARROTS 2 £, 39 CABBAGE US*1 Colorado 4 A<

., Green lb

W0MAT0ES « 3

U99
NEW HOURS:

Redmond Terrace Store
Mon.-Sat. 8-10 p.m.; Sun. 9-6 p.m.

I I

Rosemary at Texas
Mon.-Sat. 8-9 p.m.,; Sun. 9-6 p.m.

2516 Texas Ave.; 800 East 25th 
Mon.-Sat. 8-8 p.m.; Sun. 9-6 p.m.
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