
A&M football, big 
topic among coaches

Often my name has been con­
fused with another David Walker 
around these parts but I usually 
don’t have any trouble when I go out 
of town.

I went out of town last week and I 
did have name problems. This time 
every time I turned around some­
one said, “Hi, coach.

While I obviously don’t look like a 
quarterback, I must have looked 
enough like a coach to be called one. 
Another reason being that if you

By
David Walker

didn’t know someone’s name it was 
a safe bet to call them coach and you

Fbr cats who like putting on the dog.

Tuesday through Friday 
5:00-7:00 25c Beer

Tuesday Progressive C&W 
Friday and Saturday — Trivia Contest 

Thursday — Ladies Night

HARRY JS
Tues-Fri.
Saturday

2nd Floor — Aggieland Inn
5:00-12:00

5:00-1:00

Date Day

August 16 Sta.
August 30 Sat.
Sept. 6 Sat.
Sept. 8 Mon. 
Sept. 12 Fri.
Sept. 12 Fri.
Sept. 13 Sat.
Sept. 13 Sat.
Sept. 27 Sat.

Sept. 28
Oct. 5 
Oct. 11 
Oct. 19 
Oct. 26 
Oct. 31 
Nov. 1 
Nov. 8 
Nov. 8 
Nov. 16 
Non . 22 
Nov. 24 
Nov. 26 
Nov. 29 
Dec. 21 
Dec. 27

Sun.
Sun.
Sat.
Sun.
Sun.
Fri.
Sat.
Sat.
Sat.
Sun.
Sat.
Mon.
Wed.
Sat.
Sun.
Sat.

■«e''Frog grid 
team gains 
‘Some Mo’

Another Shofner connection from 
the Browns helped land soph 
fullback Gerry Modzelewski from 
Ohio. His uncles are Ed and Dick 
Modzelewski of “Big Mo” and “Lit­
tle Mo” fame at Maryland and with 
Cleveland and New York in the 
NFL. They called little brother 
Gene, who attended New Mexico, 
by the nickname of “No Mo. Now 
that nephew Gerry has come along 
you might say there is “Some Mo”

would be right.
This all took place at the annual 

Texas High School Coaches Associa­
tion meetings in Fort Worth.

Everywhere you looked you 
could see coaches, it seemed like 
there were at least 80,000 of them. 
One Dallas scribe said that you 

/'} could tell how many coaches were in 
‘ attendance by taking the total 

number of white shoes and divid­
ing them by two. (My quick method 
of predicting attendance without 
the math was to just count the white 
belts.)

Coaching school is a strange 
thing. It’s kind of like New York, it’s 
a nice place to visit but you wouldn’t 
want to live there.

Unlike most schools, people 
didn’t walk around with bpqkjjC You 
could see in almost any corner 
coaches talking about what some 
other coach had said or done. “I 
can’t understand why he didn’t run 
him at halfback instead of quarter­
back,” one would say.

Then there are the coaches who 
are at coaching school to find a job. 
You could tell who they were easy, 
their shoes were whiter and shinier 
than the ones that have jobs.

The big talk around coaching 
school was none other than our own 
Texas Aggies. The general feeling 
that I got was that everyone is as 
high on the Aggies as I am. If I heard 
it once, I heard it 50 times: “If the 
Aggies can find a steady quarter­
back, they will be hard to beat.

I watched Emory Bellard at 
breakfast Friday morning. He never 
had more than 30 seconds at a time 
without someone dropping by to say 
hello and wish him good luck. I can 
just hear the coaches around the 
state this year if the Aggies do have 
the season that everyone thinks 
they will have, “Yep, me and Emory 
talked about that last year at coach­
ing school.”

It’s so nice to he with a winner. . . 
even if you have to eat cold eggs.

Other happenings around coach­
ing school that has local interest. . . 
Aggie Ex-basketballer Cedric 
Joseph was at the all-star basketball 
game and told me that he was work- 

____________________________________  ing on a deal to play basketball over­
seas this year. If that falls throughClassified he’ll be back in <idho3Tat A&M in the
fall .... If you wonder why we 
don’t have a story about Emory Bel-Call 845-2611 lard’s Fort Worth press conference
it’s because we missed it.

Astrodome releases 
fall sports schedule

The Astrodome will soon sound to the music of college 
bands and the roar of football crowds. The 1975 gridiron season 
begins Saturday, August 16, when the Houston Oilers and the 
Washington Redskins meet in a pre-season exhibition match at 
8 p.m.

The Astrodome’s strong schedule this year lists a total of 
25 regularly-set fall games, including ten Oiler home games, six 
Cougar games (with the U. of H.-Rice and U. of H.-SMU 
matches in the Astrodome), five Texas Southern U. games and 
the annual post-season Astro Bluebonnet Bowl classic.

Also included for the first time are three pre-scheduled 
high school games on the Astrodome football calendar — a 
double-header on Sept. 12, featuring Sam Houston vs. Lee and 
Yates vs. Worthing—and the traditional Kashmere-Washington 
rivalry. Regional and state high school championship play-offs 
may be added later.

Our regular $1.89 
Spaghetti Dinner with 
meatsauce, served in truel 
Italian style with garden 
fresh salad and garlic 
toast.

Share a today.
No. 2 Pizza Inn of Bryan

Next to Bryan High 1803 Greenfield Plaza
No. 1 Pizza Inn of College Station

413 Texas Ave.

ASTRODOME FOOTBALL SCHEDULE 

Teams
Oilers vs. Washington Redskins (pre-season) 
Oilers vs. Dallas Cowboys (pre-season)
University of Houston vs. Lamar 
Oilers vs. Baltimore Colts (pre-season)
High School — Sam Houston vs. Lee 
High School — Yates vs. Worthing 
Texas Southern University vs. Sam Houston St. 
University of Houston vs. Rice 
University of Houston vs. Southern Methodist 

University

Oilers vs. San Diego Chargers
Oilers vs. Cincinnati Bengals
Texas Southern University vs. Alcorn St.
Oilers vs. Washington Redskins 
Oilers vs. Detroit Lions 
High School — Kashmere vs. Washington 
Texas Southern University vs. Grambling 
Texas Southern University vs. Jackson St. 
University of Houston vs. Virginia Tech 
Oilers vs. Miami Dolphins 
University of Houston vs. Florida St.
Oilers vs. Pittsburgh Steelers
Texas Southern University vs. Prairie View A&M
University of Houston vs. Tulsa
Oilers vs. Cleveland Browns
Astro Bluebonnet Bowl

8 p.m.
8 p.m. 
TBA 
8 p.m.
6 p.m.
8 p.m.
1 p.m. 
7:30 p.m. 
7:30 p.m. 
1 p.m.
1 p.m.
8 p.m.
1 p.m.
1 p.m.
8 p.m.
8 p.m.
1 p.m. 
7:30 p.in. 
1 p.m. 
7:30 p. m. 
8 p.m.
8 p.i
7:30 
1 p.n 
2:35

p.m.

»>:« K+z* »>:< »;♦;« »>:< »>:« »>:< »>;« »>:< »>:« »>:« »>:«»>:« »>:« »>:« »;o »>;« »;•;« *vi ^
♦] •TST* »!•% *!♦% *75% *73% #737* #737**737« *737* »737* »7Jm .7

M 
m 
w 
as

m
M
m
mn
>«•:

M
>1K
M

>u?

M
>U?
>*:

M

m n 
m m
M

m n
M
>1K
M

^3^

Tll* W

Shupc y fm
Roger Rozell

SUMMER SPECIAL
Uniperms for Men & Women 
and Haircut Reg. $40.00

NOW ONLY $30.00
Extra Special: Appointments made 6 weeks 
in advance from day of haircut - Save $2.00 
on next cut and blow dry.
Monday: 9:00-5:30 Saturday: 8:00-5:30

Tuesday-Friday: 9:00-9:00

331 University Drive 
846-7614
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OUR FALL 
MERCHANDISE 

IS ARRIVING 
DAILY

Just what you’re looking for to heat this August 
heat and look great at the same time! Our sun­
down dress in machine washable denim, button 
down the back and is accented by the lace trim 
ruffle at the bottom.

By Male for Girls

Plus many other fashions you can enjoy at 
prices you can afford!

Wfeve
made pur 

mark.

.

LOUPOTS
BOOKS & BRITCHES • NORTHGATE

The symbol you see in 
the center of this page is the 
new mark of The Advertising 
Council.

It was made to identify the 
public 
service ad- 
vertising 
campaigns 
provided to 
scores of worthwhile or­
ganizations.

Through these Ad- 
vertisingCoun-

cil campaigns, the men and women of the 
American business and commun ications

community 
are working 

j to make their 
mark on 
America’s

' ... future.
Creative and marketing experts at adver-

YovS*0^ transit
mark. By donatir

Diagram of a 
dnigahiBer

execute these campaigns. 
Television/radio 

networks and local 
stations, news­

papers, business 
publications, 
consumer maga­

zines, outdoor and 
media make their 

. By donating the space it takes to run them 
on the air and in

Roy US. Swings

For a rainy day.
U

rising agencies make their 
mark. By donating the serv­
ices it takes to plan and

print.
Concerned 

corporations make 
their mark. By do­
nating the cash con­
tributions it takes 

for The Advertising Council to coordinate all 
these resources and focus them where they are 
most urgently needed.

In short, every time The AdvertisingCouncil 
stamps its new mark on public service advertising, 
a lot of people make their mark.

How wotM you like to ! fot a £tnd that mark councs
styitheworkyoudo?

i America. Rorrty « 
«i well «s wed

A Public Service of 
This Magazine & 

The Advertising Council H!


